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Message from Jasmine Jirele,
President and CEO
Our mission – we secure your future – doesn’t stop at retirement planning.
We also work to make a positive impact by increasing financial security
for our customers, employees, and our broader community.

For 2021, we’re
proud to report:

$2.2M
in charitable

In 2021, as everyone continued to face challenges due to the COVID-19 pandemic, we saw an opportunity to dig deeper and
focus intently on supporting historically marginalized communities. To do that, we spent time listening to what our communities
and employees most need and want and considered how we could support equity in the Twin Cities, our hometown.

contributions

That’s why we’re especially proud to have launched our focus on economic inclusion in late 2021. In doing so, we will support
financial stability, sustainability, and security to make our community a better place to live and work for everyone.

Nearly

Our start to this journey has roots in the investments we made throughout 2021, including nonprofit partnerships; our
commitment to diversity, equity, and inclusion; and our investments in sustainability and social impact.
We call it a start because we recognize that real change takes time, and we are committed to supporting these efforts for the
long term. We see this work as an extension of our mission, true to our shared common goal of caring for tomorrow. This is
deeply embedded in our culture of caring and helps make Allianz a great place to work, with ample giving and volunteering
opportunities, so employees are empowered to give back to our community.

IN THE FOLLOWING PAGES,
you’ll see what’s behind those
numbers, outlined in three
areas of focus:

OUR COMMUNITY:
Partnerships that matter

OUR BUSINESS:
Commitment to sustainability

to local nonprofit
partners

800
employees

volunteered
8,500 hours
to community
nonprofits

OUR PEOPLE:
Culture of caring
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Our community: Partnerships that matter
Local, on-the-ground organizations know how best to serve their communities, so that’s
who we partner with. We’re honored to fund groups that provide holistic support, ensuring
that youth, adults, and seniors in our community can meet their basic needs, have
access to education and workforce training, and can feel confident in their long-term
financial security.

		
Keystone Community Services
Keystone
Partnership:
Nearly

9,000
people

served by Free
Farmers Markets
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As proud sponsors of Allianz Field®, home of Minnesota United
FC (MNUFC), Allianz is committed to supporting St. Paul’s historic
Midway community where the stadium resides. In 2021, that meant
continuing our partnership with the team and coming together to
provide even greater support to local nonprofit partner Keystone
Community Services.
This year marked our second year in a row partnering with
MNUFC and Keystone to provide Free Farmers Markets at Allianz
Field®, and the first year we supported drive-through food pick-up
events for community members. We also partnered with the team
to share Keystone’s story and elevate their work with fans through
Allianz Day at Allianz Field® in July:
• In celebration of the 125th anniversary of Allianz, Walter White,
former President and CEO of Allianz Life, presented a $125K
contribution to Keystone to further support their work.
• As a dedicated Keystone volunteer, employee Aaron Mastrian
won MNUFC’s L’Etoile du Nord award, which recognizes
community members who are resilient, inclusive, and dedicated.
• Fans were encouraged to learn more and donate to Keystone
during the game.

OUR COMMUNITY: PARTNERSHIPS THAT MATTER

Keystone Community Services works to strengthen the capacity
of individuals and families to improve their quality of life and is a
vital resource for neighborhood folks like Mary, who first visited
Keystone’s Foodmobile when her pastor shared that the mobile
food shelf would be stopping by the church. She was nervous to
visit because she didn’t know if she’d qualify for the program, but
she is happy she tried it. “I have limited income and some health
concerns, so Keystone has been key in my life for me to get the
produce and meat items that I need to stay healthy but often
struggle to afford,” Mary shares. “Sincerely, what I appreciate
most about the Foodmobile is getting fresh produce and meat
because those things are really expensive, and I don’t have the
money to be able to buy them.”

I have not had to go hungry because
of Keystone and their programs. It’s
really something that’s saved my life.
Mary, Keystone participant

During the pandemic, Mary was relieved to be able to safely
participate in the modified Foodmobile program and new drivethrough events. She appreciates the food she gets, but Mary says
the connection to the community has meant the most to her. “The
best thing about the drive-through events is seeing people, having
that safe contact with someone else, and knowing that someone
cares about me.”

One of the Allianz employee resource groups, the Green Team, collected bikes and cash to support Keystone’s
Express Bike Shop, a social enterprise that recycles bikes and bike parts and offers employment training for youth.
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OUR COMMUNITY: PARTNERSHIPS THAT MATTER

Supporting career success
For the past 12 years, we’ve worked with BestPrep and Junior
Achievement of the North to empower students in their career and
financial education journeys. We also partner with College Possible
to help close the degree divide by supporting students from diverse
backgrounds in getting the information and guidance they need to
apply to and graduate from college. These partnerships are crucial
for supporting career success for youth in our communities.

100%
of Highland

Park students

said that their Cloud
Coach mentors
treated them as
valuable and
important

99%

can now list goals
that they have
for the future

I think that I am very lucky and very
grateful to be able to have the eMentors

experience that helped me develop better
communication skills, widen my knowledge
on the kind of opportunities that there are
out in the world, and keep them in mind. It
also gave me some insight on what it is like
to work in a big company and what kind of
skills are required, like what it takes to be a
good teammate.
BestPrep eMentors student participant
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OUR COMMUNITY: PARTNERSHIPS THAT MATTER

Because I have seen firsthand the power
of education, I want to go back to school
and earn my MBA at a top business school.
Because both of my parents are immigrants,
I want to use my education to not only support them but
also students within my community.
Stephanie, from College Possible, University of Minnesota, Twin Cities, class of ‘20

YOUTH
EMPOWERMENT:

Supported nearly 2,200
Twin Cities students

bestprep
Inspire. Educate. Connect.

College Possible
makes a difference:

99%
of high school
seniors earned

admission to college

81%
of students

persisted from their

first to second year
of college (7% higher
than the rate for all
first-time college
students in the U.S.)

175 employee volunteers supported youth
through our partnerships with BestPrep
and Junior Achievement of the North
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OUR COMMUNITY: PARTNERSHIPS THAT MATTER

Addressing long-term
financial security
We are proud to support Minnesota Elder Justice Center’s (MEJC)
work to prevent and address financial exploitation among seniors
and vulnerable adults. Very frequently, their clients are experiencing
physical abuse, emotional abuse, and/or neglect along with the
financial exploitation. They know that it is still vastly under-reported,
and on the low end, older adults lose at least $3 billion each year
due to financial exploitation.

Allianz has been a supporter of the Minnesota Elder Justice Center since our
inception when we had one staff person, a dedicated founding board of directors,
and a strategic plan. We now have a staff of nine, working throughout the region,
and serve over 830 victims each year. In addition to victim services, which now
include free legal representation thanks to a pilot project partially funded by Allianz,
we also provide in-depth free education – reaching around 8,000 people each year. …
We really value the relationships we have with employees from Allianz and are
excited to partner more in the future.
Amanda Vickstrom, Executive Director, MEJC
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OUR COMMUNITY: PARTNERSHIPS THAT MATTER

Volunteer story:
Scott Kreighbaum, Associate General Counsel, Allianz Life
In 2021, MEJC staff, in partnership with Southern MN Regional
Legal Services, trained Allianz attorneys to offer pro bono legal
planning assistance on Powers of Attorney, Health Care Decision
documentation, basic wills, and Transfer on Death Deeds, all topics
that help prevent financial exploitation of seniors in Minnesota.
Scott was one of the Allianz employees involved. This experience
has challenged him to be more generous with his time.

The surprising thing for me is the fact that
many of the folks I’ve helped, whether through
Allianz or on my own, are people I get to
know on a personal level, and that personal
connection is so incredibly powerful.
Since the clinics, Scott has offered to be an advocate for MEJC
on a deeper level.
“My desire to advocate for elder justice issues more prominently
is due to my mom’s dementia. I have been blown away by how
quickly she has gone from being a caregiver to becoming a
vulnerable adult. I am bracing for the day when Mom might no
longer recognize me.”

“Fortunately, Dad is able to care for her for now, and is exploring
options to keep her safe in the future. But not everyone has this
kind of support. They might not have someone. Or their caregiver
is emotionally, physically, or financially harming them, whether
intentionally or because they are ill-equipped to help. I feel
strongly that we have a moral responsibility to protect the older
and vulnerable from abuse, neglect, and financial exploitation.
I have found MEJC to be a tremendous resource for victims and
those caring for a loved one.”
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Our business: Commitment to sustainability
We believe we can create a lasting and positive impact in the lives of many for
generations to come. We do this by investing in initiatives that foster positive long-term
environmental and societal outcomes.

Valuing diverse perspectives
Supporting diversity
within the business:

46%

of employees

are enrolled with
at least one ERG
at Allianz Life
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As a large organization and employer in the Twin Cities, we
recognize we have tremendous power to enact change within our
company and the communities where we work and live through our
efforts to address systemic racism and social injustice.
One of the ways we do this is through our Employee Resource
Groups (ERGs). Allianz is proud of our numerous Employee Resource
Groups whose collective aim is to foster a diverse and inclusive
workplace aligned with the mission, values, and objectives of the
business. They help develop future leaders, increase employee
engagement, and boost understanding of key issues affecting our
diverse community, as well as help to expand marketplace reach.
One of our newest ERGs in 2021, Allianz BEYOND, started after
one of our employees, Ajani “AJ” Lewis-McGhee, expressed
interest in creating a group for employees with different abilities.

Allianz BEYOND aims to create a work environment that provides
a seat at the table for all and their unique needs to secure our
collective future. The group works to reinforce our culture of
inclusion by leveraging each employee’s individual abilities and
encouraging a workplace founded on integrity, caring, excellence,
and trust. The group works to develop a more inclusive physical
work environment, form professional relationships that aid
individual development, and identify ways to better connect with
customers with disabilities who are vulnerable.

“The idea came to me at a coffee chat with our Chief Administrative
Officer. … It was an emotional discussion, and many employees
shared about the challenges they have faced in finding resources
to help their own family members who have disabilities. I realized
there was a gap here, and we had a real opportunity to make a
difference for employees and their families.”

“The inception and growth of Allianz BEYOND really shows
that employees have a voice at Allianz Life,” said Beth DavisSalonek, current co-chair of Allianz BEYOND. “AJ was so
passionate about helping create a more equitable and inclusive
workplace culture for employees with disabilities, and people
saw that passion and wanted to be a part of it.”

OUR BUSINESS: COMMITMENT TO SUSTAINABILITY

CEO Action for Racial Equity
Allianz is honored to join more than 2,000 CEOs of the world’s leading
companies and business organizations to advance diversity, equity,
and inclusion through CEO Action for Racial Equity (CEOARE). This
first-of-its-kind, business-led fellowship works to promote scalable
and sustainable public policies and corporate engagement strategies
that will advance racial equity, address social injustice, and improve
societal well-being to advance policy change at the federal, state,
and local levels. CEO Action fellows from member companies use
their diverse experiences, skill sets, and perspectives to help bridge
gaps, collaborate, and facilitate change.

I am now an alumni of the program, but
I still stay engaged with the work of the
fellowship and remain active with my
network to seek out opportunities that are
right for our organization.

3
CEO Action
for Racial Equity
fellows, with one

currently serving and
two promoted to
new leadership roles
within the company

Cynthia Rice, AVP of diversity and inclusion, Allianz Life

Our commitment to CEOARE was propelled by the realization that
addressing diversity and inclusion is not a competitive issue but a
societal issue.
The inaugural year for the CEO Action for Racial Equity
concluded with great success. Fellows Julia Vang, now senior
operations analyst, and Cynthia Rice, now AVP of diversity and
inclusion, returned to Allianz full time in 2021 and were promoted
into their new leadership roles where they will have the opportunity
to effectively apply knowledge from the fellowship.
In 2021, John deCausmeaker, Allianz government relations
manager, was selected to serve on the CEOARE board, continuing
to advance this work.
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OUR BUSINESS: COMMITMENT TO SUSTAINABILITY

Investing in the future
Affordable housing is critical to reducing poverty and creating
financial stability.

Since 2009:
nearly

$1B

invested

One of the most recent local projects in which Allianz Life is an
investor, The Flats at Malcolm Yards, provides 143 affordable
multifamily units in Minneapolis. The project will provide 16 units
of supportive housing for previously homeless individuals, with
a fitness center and business center on the first floor and a sky
lounge, as well as underground parking.

60,000

new affordable
housing units

45

states +
Puerto Rico

Investing in affordable housing is just one of
the ways Allianz Life is helping to secure the
future of our Twin Cities community.
Investing in the success of our community
in the long term helps reduce barriers to
economic inclusion and provides stability to
those who need it most.
Todd Hedtke, Chief Investment Officer, Allianz Life
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OUR BUSINESS: COMMITMENT TO SUSTAINABILITY

Protecting the environment
We know we have a responsibility to the environment and
are continually finding new ways to reduce our company’s
controllable carbon footprint. We also provide our employees
with education and resources to extend sustainability into
their homes.
In 2021, we joined the
Sustainable Growth Coalition,
and along with other
Minnesota businesses, we co-develop initiatives and
projects to solve environmental challenges in business.

Our Twin Cities
campus is committed
to a greener future:

100%
renewable energy
Goal to reduce our
greenhouse gas
emissions by

40%

Extensive recycling and
composting program

As part of a global financial services
company that is a leader in sustainability,
we are continuing to look for new ways
to drive sustainability locally within our
business operations, our community, and
our products and investments.
Jasmine Jirele, President and CEO, Allianz Life
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Our people: Culture of caring
Allianz employees exemplify our mission by showing up time and again for our
community and each other – it’s part of our culture. We offer numerous giving and
volunteer opportunities to make it easy for our employees to make a difference,
whether that be in support of our efforts to increase economic inclusion or to
advance a cause that is important to them.

Spirit of Giving
In support of financial stability for all Twin Cities community
members, Allianz holds a biannual drive to collect food, clothing,
toys, and financial donations, which benefits Keystone Community
Services, PRISM, The ARC Minnesota, Second Harvest Heartland,
and Toys for Tots.

More than

500,000
Minnesotans,
including nearly

200,000
kids,

are facing
hunger right now
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With a continued remote workforce, Allianz employees found
safe and creative ways to continue support for our community
partners through drive-through donation tables, virtual team
fundraisers, and Halloween treat bags delivered right to their
doors. Thanks to our employees’ creativity, we were able to
collect tens of thousands of dollars and donated items for
neighbors in need.
Given all the challenges resulting from the pandemic, we know
community organizations working to meet basic needs are
under added stress. Because of the money raised during our
Spirit of Giving campaign, Second Harvest Heartland alone was
able to provide nearly 203,000 meals to Minnesotans in need.

OUR PEOPLE: CULTURE OF CARING

The continued support of Allianz allows us to
meet the changing needs of our community.
We have seen fluctuations in the number of
food shelf participants, and support [from
Allianz] allows us to purchase the healthiest
and most needed foods for families.
We are seeing families with more complex
needs since COVID. Health concerns
heighten the need for healthy food, and
housing instability raises blood pressure
and negatively impacts health.
Michelle Ness, Executive Director, PRISM

ALLIANZ EMPLOYEES
SHOW UP FOR
THE COMMUNITY:

Nearly $190K raised
in employee and
company contributions

27,000 pounds of food and clothing
and nearly 1,200 toys donated
13

OUR PEOPLE: CULTURE OF CARING

Driving to Donate
After taking a year off due to the pandemic, we were back in
full swing this year with our annual Driving to Donate charity
golf tournament and online auction, which raised $200K for the
Minnesota-North Dakota chapter of the Alzheimer’s Association.
With these donations, the Alzheimer’s Association can provide care
consultations, support groups, and a 24/7 helpline.

Watch our
2021 Driving to
Donate video:

WATC H N OW

DRIVING TO DONATE
BY THE NUMBERS:
14

$200K

raised for the
Alzheimer’s Association

100%

of the proceeds benefit the
Alzheimer’s Association

300+

employees and vendors
participate or volunteer

OUR PEOPLE: CULTURE OF CARING

Employee Volunteer Spotlight:

Meet Ivy Beebe,
Ethics and Compliance
Principal, Allianz Life

Employees give back
We support our employees’ passions for a variety of causes and know this helps
make Allianz a great place to work. The following programs make it easy for
employees to make a difference in our community:
• Employee-Elected Charities: Each year, we award $100,000 to Twin Cities
charities based on employee votes. In 2021, the American Cancer Society,
Animal Humane Society, Greater Minneapolis Crisis Nursery, and Secondhand
Hounds each received $25,000 through this program.
• Make A Difference Volunteer Projects (MAD): For employee volunteer
groups of five or more, Allianz donates $100 per participating employee to the
organization where they volunteer.
• V8 Program: We provide employees eight hours of paid time off each year to
volunteer at a nonprofit of their choice.
• The Volunteer of the Quarter Award: Each quarter, we recognize one
employee who helps others and improves the quality of life for our community.
We honor each of our awardees through a $2,500 donation to the nonprofit
organization where they volunteer.

“The Parkinson's Foundation Minnesota [and Dakotas
Chapter] was the first charity I became involved in
regularly. I have an uncle and several cousins who have
suffered from the ailment. The first event I participated in
for the foundation was the Annual Golf Tournament. This
event provided grants for Respite Care. This provides a
paid caregiver to come into the home, allowing the family
member time to find balance and rest.
Through the years, the list of organizations I support has
grown exponentially, not only due to personal ties, but it
allows me the chance to put a smile on someone's face.
I know in my heart that this work truly matters and
supports the vitality of our community.
Some of the charities I have been working with would
not be able to provide the support they give to people
without the assistance of companies like Allianz that help
employees give back. Not only does our current Make a
Difference program award financial assistance to various
organizations, it also gives employees an opportunity
to feel good giving back by lending a hand to those in
need. I am proud to share that I’ve volunteered for several
charities through the MAD program.”
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Thank you
While there is much to be done to achieve true economic inclusion, we are proud of all of the hard work our employees and
partners have accomplished this year, and we stand energized by our focus on increasing financial stability, sustainability, and
security in our community.
As we close out this year, the resounding message we’d like to send is thank you. We are grateful for each and every one of
our partners and employees and their efforts to join us in caring for tomorrow.

ORGANIZATIONS WE ARE PROUD TO SUPPORT
In 2021 we supported the following organizations in their work to improve financial wellness, increase independence and
self-sufficiency for senior citizens, and promote youth development and inclusion.
Financial literacy
CAPI USA
CLIMB Theatre
CLUES
College Possible
Dress for Success Twin Cities
Emerge Mothers Academy
FamilyMeans
Hired
Hmong American Partnership
Lutheran Social Services
Minnesota Council on Economic Education
Prepare + Prosper
Project for Pride in Living (PPL)
Twin Cities RISE!
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Senior services
Aeon
Amherst H. Wilder Foundation
Angel Foundation
Bluebirds & Blooms
Catholic Charities of St. Paul and
Minneapolis
Friends of the Hennepin Co. Library
Help At Your Door
Intercongregation Communities Association
(ICA)
Kairos Alive!
Keystone Community Services
Metro Meals on Wheels
Minnesota Elder Justice Center
Minnesota JCC
Minnesota Assistance Council for Veterans
(MACV)
Senior Community Services
Ten Thousand Things
The Food Group
Theater Latte Da

Youth development and inclusion
Big Brothers Big Sisters Twin Cities
Bolder Options
Boys and Girls Club of the Twin Cities
Breakthrough Twin Cities
DinoMights
Genesys Works Twin Cities
Hallie Q. Brown Community Center, Inc.
Mobile Hope
Northside Achievement Zone
Reading Partners
Special Olympics Minnesota
Summit Academy OIC
The Sanneh Foundation
Tubman
Washburn Center for Children
Way to Grow
Women’s Initiative for Self-Empowerment
(WISE)
YMCA of the North
Youth and Family Circle

True to our
promises
so you can be
true to yours®

Products are issued by:

Allianz Life Insurance Company
of North America
PO Box 59060
Minneapolis, MN 55459-0060
www.allianzlife.com | 800.950.1962
Guarantees are backed solely by the financial strength and claims-paying
ability of Allianz Life Insurance Company of North America.
Product and feature availability may vary by state and broker/dealer.

A leading provider of annuities and life insurance,
Allianz Life Insurance Company of North America
(Allianz) bases each decision on a philosophy of being
true: True to our strength as an important part of
a leading global financial organization. True to our
passion for making wise investment decisions. And true
to the people we serve, each and every day.
Through a line of innovative products and a network
of trusted financial professionals, and with 3.7 million
contracts issued, Allianz helps people as they seek to
achieve their financial and retirement goals. Founded
in 1896, Allianz is proud to play a vital role in the
success of our global parent, Allianz SE, one of the
world’s largest financial services companies.
While we are proud of our financial strength, we are
made of much more than our balance sheet. By being
true to our commitments and keeping our promises, we
believe we make a real difference for our clients. It’s
why so many people rely on Allianz today and count on
us for tomorrow – when they need us most.

