
ALLIANZ QUARTERLY MARKET PERCEPTIONS STUDY 2022 

Americans are more anxious 
about a recession than they’ve 
been in years 
Key findings from the Allianz Life 2022 2Q Quarterly Market 
Perceptions Study

Americans’ anxiety about a recession is 
increasing as inflation cuts into spending 
power. This is a major takeaway from 
the latest Quarterly Market Perceptions 
Study from Allianz Life Insurance Company 
of North America (Allianz Life). 

With the stock market in bear market territory 
and inflation at historic levels, Americans are 
expressing the most worry about a recession 
in years. The majority say their income is 
not keeping up with rising expenses. 

Allianz Life Insurance Company of North America
Allianz Life Insurance Company of New York

The 2022 2Q Allianz Life Quarterly Market 
Perceptions Study was conducted by 
Allianz Life via an online survey in March 
2022 with a nationally representative 
sample of 1,004 respondents age 18+.
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82% 82% worry about rising inflation’s impact on their 
purchasing power in the next six months



Worries increase about a major recession  
and falling purchasing power 

" I worry that a major recession 
is right around the corner."

" I expect inflation to get worse over the next 12 months"

“ My income is not keeping up 
with expenses.”
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Americans’ feelings about the economy and their own finances 
differ by generation

Fewer Millennials have 
a plan to address the 

rising cost of living.

More Gen Xers are concerned 
about their income keeping 
pace with rising expenses. 

More Boomers are worried 
about affording their desired 

lifestyle in retirement
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Americans want to protect themselves 
from market risks 

“ It’s important to have some 
retirement savings protected 
from loss.”

“ I wish I could have locked 
in gains when the market 
was high.”

The number of Americans who think it is a good time to invest continues to decline. 

60% 69%

Guarantees are backed by the financial strength and claims-paying ability of the issuing company. Variable annuity guarantees do not apply to the performance of the 
variable subaccounts, which will fluctuate with market conditions. 

• Not FDIC insured • May lose value • No bank or credit union guarantee • Not a deposit • Not insured by any federal government agency or NCUA/NCUSIF

Products are issued by Allianz Life Insurance Company of North America, 5701 Golden Hills Drive, Minneapolis, MN 55416-1297. www.allianzlife.com. In New York, products are 
issued by Allianz Life Insurance Company of New York, 1633 Broadway, 42nd Floor, New York, NY 10019-7585. www.allianzlife.com/new-york. Variable annuities are distributed 
by their affiliate, Allianz Life Financial Services, LLC, member FINRA, 5701 Golden Hills Drive, Minneapolis, MN 55416-1297. www.allianzlife.com. Only Allianz Life Insurance 
Company of New York is authorized to offer annuities and life insurance in the state of New York.

→ ASK YOUR FINANCIAL PROFESSIONAL about strategies that can 
help address the top concerns revealed in the study. 
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“ It’s worth the risk of potential losses 
to have unlimited potential gains” “ I’m keeping more money than 

I should out of the market 
because I’m worried about loss”

38%
2Q 2021

37%
3Q 2021

37%
4Q 2021 28%

1Q 2022 25%
2Q 2022


